


Community Outreach 
& Education 



Booked far in advance 

Hosted 40 educators  

Toured drilling & work over 
rigs, Tesoro refinery, & 
Heritage Center 

 

News Coverage: 
KFYR TV newscast 

KX News 

Prairie Public Radio 



Energy Career Awareness Partnership 
2,600+  students grades 4-12 reached 
over the year; 

600+  teachers & administrators reached 

60+  events 

More than 60,000 students, teachers, 
parents, administrators reached since its 
inception in 2002. 

 

 



Ray, July 24 
2,000 overall attendees 
300+  at education sessions 
12 teams 

 

Belfield July 26 
1,300 overall attendees 
200+  at education session 
9 teams 

 

News Coverage 
KX News aired live from Ray 
Articles by Williston Herald, 
Amy Dalrymple, & Crosby 
Journal   

 
 
 



Held during the 20th Annual 
Williston Basin Petroleum 
Council in May 2012; 

More than 160 students 
from schools in the 
Bismarck-Mandan attended; 

Included classroom 
instruction about the 
history and geology of 
Bakken & tour of equipment 
in the outdoor exhibits. 



Key messages: 
Pass with caution.  

Be patient. Slow down! 

Buckle up. Every time. 

Roads shared. Lives spared. 

 

 

 



Targeted at creating “no 
litter” culture 

Launched April 2012 

More than 70 companies & 
1000 volunteers participated 

200+ miles of roadways 
cleaned 

1200+ bags of trash collected 



Published four times per year; 

 

Distributed to policymakers, city 
and county commissioners, 
teachers, statewide elected 
officials, NDPC members and 
others; 

 

2012 topics: 
Oil Can! Power Kids’ Futures 

Pick Up the Patch! 

Transition from exploration to 
production 

4th issue TBD 



Sent to members and media 
monthly; 

 

Highlights member events, 
achievements, contributions to 
the communities, etc. 



Marketing & 
Promotion 



Ad flights: 
Statewide TV – 3 weeks 

Targeted to adults 25-54 in North Dakota 
Reach in Western ND of 93.2% and 88.2% in Eastern ND 

Statewide radio talk show ads 
Facebook ads 
Display banner ads in Tribune, InForum, Say Anything Blog 
Adults 25-54 in ND 

 
First Flight: March 19 – April 15, 2012 
Second Flight: April 30 – May 30, 2012 
Third Flight: August 13 – August 27, 2012 
Final Flight:  November 7 – Nov. 25, 2012 

Adjusted from November 26 – December 10 to accommodate 
new Public Perception Survey 

 





First Ad (first and second flights): 
http://www.youtube.com/watch?v=kgEBh2iVmUk&feat
ure=share&list=UU__uUeX_gStry5t_4dGVb7w  

 

Second Ad (third and fourth flights): 

http://www.youtube.com/watch?v=j5bzwtha2NM&fea
ture=share&list=UU__uUeX_gStry5t_4dGVb7w  
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Multi-Well Pads & Minimizing Impact 
http://www.youtube.com/watch?v=Seba3v2mfrk&feature=s
hare&list=UU__uUeX_gStry5t_4dGVb7w 

 

Reclamation: 
http://www.youtube.com/watch?v=2h064xEGjNM&feature=
share&list=UU__uUeX_gStry5t_4dGVb7w  
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Northdakotaoilcan.com 
site: 

Launched March 19, 2012 
7,948 visits with 6,545 
unique visits 
Average duration: 1:57 & 
three page views per visit 

Source of traffic: 
Direct: 3,032 
Google: 1,916 
Facebook or Facebook apps 
referral: 1,203 
NDOil.org: 583 
Other: 698 



Engaging users through 
Facebook 

Launched in June of 2012 
Currently have 160 “likes”  
Reach is exponential 

 

Twitter 
122 followers 
17% of links posted by NDOilCan 
are retweeted, or shared by 
followers 
Top subjects that are retweeted: 

Articles or facts about energy 
independence 
Community involvement or 
contributions 
Progress in communities 

 



Key Findings: 
89% of North Dakotans statewide favor oil development  

(65% of which strongly agree, up from 55%) 

 

72% agree benefits of oil development outweigh the risks 

 

76% do not think oil development should slow down on 
private land 

 

58% do not believe it should slow down on public lands 



Percentage of North Dakotans who expressed 
concern for the following (statewide): 

Truck traffic on roads  76% 

Cost of housing  75% 

Available housing 73% 

EPA regulations shutting development down 61% 

Flaring of natural gas 49% 

Hydraulic fracturing 30% 

 





2013 Teachers Seminar 
Scheduled for June 10-13, 2012 

Brochures have been printed and are ready to be sent out 

 

Energy Career Awareness Partnership 
Would be held throughout the year in partnership with 
Bismarck State College and Bismarck Public Schools 

 

Oil Can! Power Our Kids’ Futures: 
Host events during CookFests 

Participate in ND State Fair in partnership with 4-H 

Potential for hosting seminar at 4-H Summer Camp 

NDPC Annual Meeting & EXPO 



Bakken Rocks CookFest: 
July 16:  Powers Lake 

July 17:  ND Oil Can! Fishing Derby & Fish Fry, New Town 
Marina 

July 18:  Parshall 

ProgressZone 
Will switch to “Moving Forward Safely” logo 

Incorporate educational efforts in addition to PSAs 

Company sponsorship opportunities 

Pick Up the Patch! will remain ongoing effort 
Buy ads thanking and recognizing companies after each event 

Community Involvement Survey to be sent out January 



Marketing & Promotion 
Continuation of advertising campaign on same level as 
2012 to help build brand & awareness 

 
Website & Social Media 

Further develop www.northdakotaoilcan.com with 
more educational and outreach materials, graphics and 
infographics; 
Expand on social media efforts, including Facebook, 
Twitter, YouTube; 
Develop “Field Guide for Media” & media kit for press in 
covering the Bakken. 

Do you have company contact to help develop these? 

http://www.northdakotaoilcan.com/




Oil Can! program will be divided into three 
primary components: 

Community Outreach 

Education 

Promotion and Marketing  



TOTAL EXPENSES   $ 1,560,420.00 

Less Total Grant Request  $     630,910.00 

Less Other Partner Share $     110,000.00 

NDPC CONTRIBUTION  $     819,510.00 



Project Associated 
Expense 

North Dakota 
Industrial 

Commission’s Share 

Applicant’s Share 
(Cash) 

Other Project 
Sponsor’s Share 

    ProgressZone $                 41,750 $                 41,750 $                    50,000 

    CookFest $                 22,000                    $                 22,000   

    Pick Up the Patch $                   7,750 $                   7,750   

    Town Halls $                   5,000 $                   12,000   

    Wildlife & Conserv. $                           0 $                 78,400   

Outreach $                 76,500 $               161,900 $                    50,000 

Total:  $288,400 



Project Associated 
Expense 

North Dakota 
Industrial 

Commission’s Share 

Applicant’s Share 
(Cash) 

Other Project 
Sponsor’s Share 

    ECAP $                 18,000 $                 18,000 $                    60,000 

    Teacher Seminar $                 18,000 $                 18,000   

    Power Kids’ Futures $                 13,700 $                 13,700   

Education Totals $                 49,700 $                 49,700 $                    60,000 

Total: $159,400 



Project Associated Expense North Dakota 
Industrial 

Commission’s Share 

Applicant’s Share 
(Cash) 

Totals 

    Advertising $               287,500 $              287,500 $575,000  

    Creatives & Production $               125,000 $              125,000 $250,000  

    Promotional Items & 
Documents 

$                 10,000 $                10,000 $20,000  

    Perception Surveys $                 20,000 $                20,000 $40,000  

    Bakken Education Tools $                 20,000 $                20,000 $40,000  

    Website & social media $                 21,460 $                21,460 $42,920  

    Media Kit Development $                   5,000 $                  5,000 $10,000  

    Publications $                   4,250 $                  4,250 $8,500  

    Sponsorships $                           0 $              103,200 $103,200  

Promotion & Marketing $               493,210 $              596,410 $1,089,620  

Total:  $1,089,620 



Project Associated Expense North Dakota Industrial 
Commission’s Share 

Applicant’s Share (Cash) 

Emerging Issues $                 11,500 $                11,500 

Total:  $23,000 



Tessa Sandstrom 

Communications Manager 

North Dakota Petroleum Council 

Direct: 701-557-7744 

Office: 701-223-6380 

Cell:  701-421-0364 

tsandstrom@ndoil.org 

 

mailto:tsandstrom@ndoil.org

