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Program overview

Founded on the principles of listen first, develop partnerships and respect others, the North Dakota Petroleum Council’s Oil Can! program is designed to open the lines of communication and improve understanding between the petroleum industry of North Dakota and property owners, policy makers, community leaders, media reporters and the general public. The following information includes a brief explanation of program component activities from January 1 – June 30, 2011.
Community outreach  
“ProgressZone” Public Safety Campaign

In partnership with the North Dakota Department of Transportation and the North Dakota Highway Patrol, the Petroleum Council developed a public safety campaign targeted at improving traffic safety in oil country. The development phases were partially funded by a grant from the National Highway Traffic Safety Administration, which will use the various campaign elements in other regions around the United States to promote smart decisions while traveling. Components of the campaign include billboards, print and radio ads in western North Dakota, safety displays and give-away items for use in vehicles that carry the campaign tagline of “Moving Forward Safely,” talking points and PowerPoint presentations that can be accessed by the public, and an informational section on the Petroleum Council’s website, www.ndoil.org. Social media tools will also be utilized to help carry the ProgressZone message forward. The campaign was officially launched on July 22, 2011. Additional details of the campaign will be covered in the phase two grant report. 
Oil Can! Day

In conjunction with the 60th Anniversary of oil production in western North Dakota, the Petroleum Council held Oil Can! Day activities at the State Capitol during the 2011 Legislative Session. Several Petroleum Council members representing various aspects of the oil and gas industry, along with the Department of Mineral Resources, had educational booths and representatives available to answer questions from legislators, state officials, students and other members of the public.
Public Perception Survey

As a means to gauge the opinions of North Dakotans toward the state’s oil and gas industry, the Oil Can! program funded a public perception survey conducted during the fall of 2010. Released in January 2011, the survey identified that, overall, North Dakotans have a very favorable attitude toward the oil and gas industry. Eighty-seven percent of those surveyed agreed or strongly agreed the industry provides positive benefits to the state and rated the industry a “B+” on an A-F grading scale. The survey also identified what North Dakotans feel are the two biggest challenges associated with development and production – road safety and the housing shortage – and pointed out where the Petroleum Council can improve its education and outreach efforts. 
Media


The use of advertising and earned media to reach the general public and industry members has proved to be a very valuable tool for education purposes and to notify North Dakotans of upcoming Oil Can! events.


News releases and articles touching on economic benefits of the industry, as well as those highlighting industry events, have been an effective way to build understanding and support for oil and gas companies whose activities bring a great deal of revenue to the area. Additionally, print advertisements highlighting the industry’s role in keeping North Dakota’s economy strong were placed in several publications.

Sponsorship packages purchased for the Scott Hennen and Joel Heitkamp radio programs allow for weekly advertisements focusing on economic benefits of the industry and highlighting technological advancements and outreach efforts made by industry members who aim to work closely with North Dakota citizens. The Oil Can! program also currently sponsors the University of North Dakota “Roughneck Performance of the Game” for Sioux football and hockey radio broadcasts.

The Petroleum Council has also been asked to write monthly editorial pieces for the “Talkin’ the Bakken” publication, along with editorials for “Bakken Breakout” publications and “Basin Bits” publications that have been developed thus far in 2011. These articles are a very effective means of covering hot topics and issues that are critical for industry’s continued success.
Looking ahead

As the phase two of this project gets underway, several goals are at the forefront of plans for the Oil Can! program, including:

· increasing efforts to coordinate key stakeholder groups for the purpose of addressing hot topic issues that arise relating to oil and gas development;
· conducting another public perception survey this fall to gauge the opinions of North Dakotans and identify any changes in overall opinions from last year’s survey;
· expanding communications and outreach efforts through activities such as the Bakken Rocks CookFest and educational presentations to various stakeholder groups; and

· improving traffic safety through the ProgressZone campaign and providing educational materials to communities and industry companies.


Additional goals include further engaging industry members in making Oil Can! principles part of industry culture, as well as building partnerships to increase oil and gas industry presence and educational efforts throughout the state, and working hard to make Oil Can! an easily recognizable brand to North Dakotans.


With the completion of phase one, Oil Can! has proven to be a valuable tool for improving constructive dialogue between industry members, key stakeholders, policy makers and the general public. Oil Can! provides a very useful response mechanism for situations that are time-sensitive and require a proactive approach, such as impact alleviation. As the brand and reputation of the Oil Can! program expand, we suspect its value to all parties will continually increase. Financial support from the Oil and Gas Research Council has been instrumental in the development and implementation of Oil Can! In addition, there have been many partners along with Petroleum Council members who have played important roles in sharing the messages and outreach efforts of Oil Can! during the first phase.
Oil Can! Program Budget
Phase I: January – June 2011






Budgeted amount

Expenditures
Agency MABU
$   4,000

Consulting and target marketing
$   2,288
Advertising/Sponsorships
$ 22,250
   

Radio/print
$ 24,595

CookFest preparations
$      500
Advertising/print materials




$      174
Staff time/travel
$   8,500              

ND Petroleum Council staff
$   8,724
Safety Education & Outreach
$ 24,000

Meetings/billboards
$   9,396
Research Expenses
$   5,750

Public Perception Survey
$   4,182
Total Program Budget
$ 65,000
TOTAL PROGRAM EXPENSES
$ 49,359
*Please note: A large portion of the expenses incurred during the phase one time period of this grant relating to CookFest and safety education/outreach will be paid during the phase two time period of the grant and will be included in the subsequent report.
Respectfully submitted by Mr. Ron Ness, President, North Dakota Petroleum Council
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